
24 Hour Salesman
Your Website



Topics

Wha t does it mea n to be  24 hours?

Wha t goes into ge tting a  site  up?

Wha t is  Web Design?

Effective  web design

Telling them a  story

Tools to build a  site

Questions



What Does It Mean to be 24 hours?



Setting UP Your Site - Before  You Begin

Wha t a re  the  rea sons you a re  building the  site?

Wha t is  the  site  focusing on?

Do you need a  web designer? How much do they cost”

Ca n I do this  myse lf?

4 Questions

1. Wha t’s  your rea lis tic  budge t for your site?

2. How a re  you going to ma na ge  your website?

3. Wha t fea tures do you ha ve  to ha ve  now or wha t ca n be  for la te r?

4. Do you wa nt to dea l with the  hosting, security, a nd technica l a spects  of 
the  site?



What’s Your Budget?

● Cost of building a  website  goes beyond the  design a nd initia l se tup

■ Ma intena nce

■ Debugging

■ Troubleshooting

■ Additiona l Fea tures

● 2 la yers of costs  to budget for 

■ Initia l se tup a nd design

■ Ongoing monthly or a nnua l ma intena nce  costs .

Presenter
Presentation Notes
If you have financial resources that can go up to hundreds of dollars per month to invest in your website, then something like WordPress might work well for you.
If you’re not ready to spend more than $100 per month as your business is not at that stage yet, then a hosted solution (such as a drag & drop website builder) might be the better approach.
So think about how much you are prepared to invest on an ongoing basis.  Is it over $100 per month?  Or less than $100 per month?



How do you want to manage your website?

● Do you wa nt to ha ve  full control over your website  a nd do things 
yourse lf?  Or do you wa nt to ha nd off a ll the  work to a  designer /  
deve loper?

● Do you wa nt full control over the  editing a spects  of your website , 
without knowing how to code?  Or a re  you oka y with ha nding off a ll the  
edits  (big a nd sma ll) to hired contra ctors?

● If you don’t wa nt to pa y a nd wa it for someone  to do a ll the  cha nges for 
your website , so you ca n re ta in some leve l of control, then a  dra g & 
drop website  builder will be  more  suita ble .

● If you ha ve  the  budget a nd wa nt to offloa d most things to a  hired 
person, then something more  a dva nced like  WordPress ma y work well.



What features do you have to have now or 
wha t ca n be  for la te r?

● Do you need everything right now? Will your business fa il if you didn’t 
ha ve  the  perfect website?

● Businesses don’t fa il beca use  the ir websites a re  la cking be lls  a nd 
whistles.  

● Don’t forge t – You will need to re -design your website  a t some point. It 
ca n be  a  big reva mp, or just re -designing portion of your website . You 
will be  ma king a  lot of cha nges to the  la yout a nd content a s you be tte r 
understa nd wha t your website  visitors  a re  looking for, a nd wha t’s  
working on your website  a nd wha t isn’t. Keep this  in mind a nd pla n 
a ccordingly. 

● Build a  ba sic , functiona l version of your website  a nd upgra de  la te r 
when you need to. 



Do you want to deal with the hosting, 
security, a nd technica l a spects of the  site?

● Opera ting a  website  ca n be  very a dministra tive . Things such a s 
configuring your hosting se rvices, monitoring it, upda ting your pla tform 
(such a s WordPress upda tes tha t a re  issued from time to time), 
ensuring the  upda tes won’t conflic t with your templa te  a nd plugins, 
e tc .

● Ma na ging the  technica l a spects  of your website  is  a  persona l 
pre fe rence . You don’t ha ve  to if you don’t wa nt to with the  he lp of dra g 
& drop website  builders.



What Kind of Site Building Service Do 
You Use?

• A more  flexible  a nd intensive  pla tform such a s WordPress will work well 
for you, if:
• A higher a nd flexible  budget (for BOTH the  se tup sta ge  a nd 

ongoing ma intena nce  sta ge).
• Prefer to be  ha nds on with building a nd editing your site .  You ha ve  

the  fina ncia l resources to outsource  the  work to designers /  
deve lopers, even when it comes to ma king sma ll design edits .  You 
a lso don’t mind wa iting for the  cha nges to be  done .

• Need a dva nced fea tures a nd more  be lls  a nd whistles, tha t ca n be  
custom coded into your website  a nd you’re  oka y with pa ying 
someone  to fix them if they brea k.

• Don’t mind ma na ging the  hosting yourse lf, performing upda tes to 
WordPress a nd monitoring your website  performa nce  – ba sica lly 
pla ying the  role  of IT Ma na ger for your website .



What Kind of Site Building Service Do 
You Use?

Dra g & Drop Services

You ca n a lwa ys upgra de  to more  a dva nced website  builders (such a s 
WordPress) if your business ge ts  to a  point when such a n investment 
is  justified.

J umping into using something like  WordPress requires a  substa ntia l 
investment of your time  (which ca n be  limited a s you proba bly ha ve  
other things to do).  It is  a lso a  big fina ncia l investment a s well.

So if you’re  not 100% certa in, wha t to do?



What Kind of Site Building Service Do 
You Use?

Dra g & Drop Web Builders
Online  softwa re  tha t ena bled us to crea te  websites without knowing 

how to write  a  line  of code .
Ha ve  support tea ms to a nswer a ny questions, a nd technica l tea ms 

to ma na ge  a ll the  technica l a spects  of building websites, so we  
don’t ha ve  to.

By using a  few website  builders, you become more  fa milia r with wha t 
doma in na mes a re , how to connect them to websites, how to se t 
up ema ils , how to use  simple  ima ge  editors to crea te  gra phics, 
how to perform ba sic  SEO (sea rch engine  optimiza tion), how to 
crea te  blog posts , how to genera te  content, e tc .

These  a re  a ll ba sics of building a  functiona l website . Using these  
simple  to use , code-free , website  builders, ena bled us to free  up a  
lot of our time  so we  ca n “pra ctice” other a spects  of building a  
website .



Drag & Drop Web Builders

Using a  website  builder costs  a nywhere  from $ 4 – $ 25 per month, 
depending on which website  builder you use , a nd which pla n you sign 
up to.

Most of these  websites ha ve  a  free  pla n so you ca n test them out for free  
before  committing. There  a re  no time  limits  to the ir free  pla ns, so you 
ca n keep using the  free  pla n for a s long a s you wa nt to. If they don’t 
ha ve  a  free  pla n, they will a t lea st ha ve  a  free  tria l period of 2 weeks a t 
the  minimum.

While  the  pa id pla ns a re  monthly, recurring fees, keep in mind the  idea  
here  is  to limit your fina ncia l risks.
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Web Design Tools
⬜ Drag & Drop (Prefab) 

⬜ Weebly.com
⬜ Wix.com

⬜ Software 
⬜ Dreamweaver
⬜ Content Management System

⬜ Wordpress
⬜ Drupal
⬜ Joomla



Weebly



Comparison

Dra g & Drop Builder – $ 100 to $ 400

WordPress – $ 140 to $ 500 **

Custom – $ 2,000 – $ 10,000+
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Breakdown of Costs

Doma in = $ 12 per yea r

Hosting = $ 10 - $ 30 per month

Premium Theme = $ 50 - 150 (ea ch; a nd depends

Avera ge  Cost = $ 200 - 1,000 +

Cost of building = ba sed on your time



Comparison - Dra g & Drop



Comparison - Dra g & Drop



Comparison - Dra g & Drop



Comparison - E-commerce



Who’s visiting? (Google Analytics)

• Is  a  free  se rvice  offe red by Google  tha t genera tes de ta iled sta tis tics  
a bout the  visitors  to a  website .

• Good for both la rge  a nd sma ll

• Free  for a nyone  to use

• Tra ck multiple  websites
• Use  of multiple  profiles in your a ccount

• Tra ck your blog, Fa cebook pa ges
• Recommend tha t you sea rch for 3rd-pa rty widge ts  tha t s implify the  

Ana lytics se t up for pre -defined site  templa tes



Turning Onlookers into Buyers
⬜ A site  needs visitors  in order to be  successful

⬜ Some compa nies ta ke  a  proa ctive  role  a nd enga ge  in Web Ma rke ting
⬜ Ba nner Advertis ing
⬜ Pa id sponsorship
⬜ Vira l a nd socia l ma rke ting



What is Web Design?
⬜ Designing for the  Web

⬜ Not exa ctly like  print design
⬜ Limita tions
⬜ Pa ge  size
⬜ Exa ct color ma tching
⬜ Text wra ps
⬜ Fonts

⬜ Need to find wa ys to work a round limita tions



Good Web Design is an Experience

⬜ Good design crea tes a n environment where  users fee l they ha ve  just 
enough control over the  experience .

⬜ E.g. Twitte r
⬜ Not a ll tha t bea utiful
⬜ BUT! It’s  popula r. Why?

1. Simplicity of design
2. Users ha ve  control over the ir experience  to ma ke  themse lves fee l a s if 

they a re  expressing themse lves.



Form and Function of a Site
⬜ Na ture  of how pa ges a re  viewed

⬜ Left to right
⬜ Top to bottom

⬜ Idea  of Above  the  fold
⬜ Area s a bove  the  fold a re  seen by the  users first.

⬜ E.g. newspa per
⬜ Websites fold a re  where  the  browser window cuts off the  content. 



Basic Anatomy of a Web page

Header

Feature Area

Body/content Sidebar



Header

⬜ One e lement tha t rema ins 
consistent throughout the  
website .

⬜ Act a s a  grounding force  
for users to identify a nd 
visua lly unify a ll pa ges of 
the  site .

⬜ Norma lly esta blishes 
bra nd look a nd fee l of a  
s ite .



Examples



Featured Area
⬜ Clea rly defined hie ra rchy

⬜ Designers use  a  foca l point to se rve  a s 
entry into the  la yout

⬜ Often times is  the  ma in fea ture .
⬜ Most vibra nt color a nd typogra phy
⬜ Fea tures a nima tion (slideshow)



Examples



Body/Content
⬜ Users spend most of  the ir time  here . 

⬜ Either le ft or right

⬜ Tra ditiona l idea s of legibility a nd 
cla rity
⬜ Beca use  a  webpa ge  ca n go on a nd on, 

good to BREAK UP CONTENT with 
WHITE SPACE a nd SUBHEADING.

⬜ Allow users to skim ea sily
⬜ Optima l line  length 52 to 65 cha ra cte rs



Examples



Sidebar
⬜ Conta ins seconda ry informa tion

1. Supports  the  ma in content
2. Directs  users to re la ted content 

through links

⬜ Spa ce  often sold for a dvertis ing

⬜ Sideba r should blend in with overa ll 
design



Examples



Footer
⬜ Conta in copyright info

⬜ Evolve  to be  a  minisite  with links to 
he lp users na viga te  through the  
site .



Examples



Background
⬜ Use to complement the  content of the  pa ge .

⬜ Use to crea te
⬜ Depth a nd dimension
⬜ Richness with texture
⬜ Color
⬜ Expa nd beyond the  border of the  pa ge



Examples



IMPORTANT!

⬜ J ust a s importa nt a s the  look a nd fee l of the  website  is  the  
1. Orga niza tion
2. Hiera rchy

⬜ An effective  design hinges on hie ra rchy a nd orga niza tion.



Eye Flow



What do you see first?



What do you see first?



Do this exercise with your website.

⬜ List the  key informa tion points  tha t visitors  a re  like ly seeking.

⬜ Assign va lues (1-10) a ccording to the ir importa nce  to the  a vera ge  
visitor.

⬜ Now, look a t the  a ctua l design a ga in.

⬜ Assign va lues (1-10) a ccording to the  a ctua l visua l importa nce  a s you 
see  it in the  live  design.

⬜ Consider: Does the  expected importa nce  ma tch up with the  a ctua l 
designed importa nce?



Wed design style
⬜ Color

⬜ Texture

⬜ Ima gery/iconogra phy

⬜ Depth & perception

⬜ Type

⬜ Enga ging ima ges



Engaging Images
⬜ Product:

⬜ Upclose
⬜ Multiple  a ngles
⬜ Good lighting

⬜ Decora tion
⬜ Enga ging
⬜ Dyna mic



White Space
⬜ Often overlooked

⬜ More  concerned with the  objects  on the  pa ge

⬜ Spa ce  is  just wha t’s  le ft

⬜ Wrong!



Elements of White Space
⬜ Ma rgins:  the  a rea  surrounding a  design

⬜ Gutte rs:  the  spa ce  be tween columns of a  grid

⬜ Pa dding:  The  a rea  a round a n e lement conta ined by a  border

⬜ Line  Spa cing:  Lea ding…the  spa ce  from the  ba se line  to ca p he ight 
be tween the  lines of text

⬜ Pa ra gra ph Spa cing



Color
⬜ Ca n be  e ffective  + powerful but ha s certa in limita tions.

⬜ Color ca libra tion be tween monitors is  re la tive ly poor.

⬜ Colors a ppea r diffe rently on diffe rent ha rdwa re  pla tforms.

⬜ Users by be  using devices with pa rticula r se ttings.



Color
⬜ Ma ke things pop out (one  bright color a mong dull colors is  ea sy to 

spot.)

⬜ Empha sizing importa nt informa tion

⬜ Grouping re la ted te rms

⬜ Reinforcing la youts (by providing redunda nt color cues to highlight 
which items a re  mea nt to be  more  prominent tha n others.

⬜ Increa sing comprehension

⬜ Memora bility













Typography

⬜ Each typeface has a particular feel and speaks with a particular voice, 
expressing the style of the site.



Web Design Basics
⬜ What’s the idea/vision?

⬜ Audience
⬜ Sketches/mock-ups

⬜ Layout
⬜ Hierarchy – distinctions in size, color, etc. make content easier to scan.
⬜ Grid – divide content area into a numerical spaced columns and align.



Wireframes
⬜ Help you ma p out wha t the  site  should look like

⬜ How it should flow

⬜ User experiences



User Experience





Questions and Thank yous!

⬜ For more  info ema il me: sha na oka @ha wa ii.edu

⬜ Tha nk you for a ttending this  workshop.

⬜ Questions

mailto:shanaoka@hawaii.edu
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